THE EU ENDES THE LIMITATIONS FOR PURCHASING ON THE INTERNET
"BUY ON THE WEB OF THE COUNTRY WHERE YOU FIND THE BEST
CONDITIONS".
Regulation (EU) 2018/302 of the European Parliament and of the Council of 28 February 2018
on addressing unjustified geo-blocking and other forms of discrimination based on customers'
nationality, place of residence or place of establishment within the internal market and
amending Regulations (EC) No 2006/2004 and (EU) 2017/2394 and Directive 2009/22/EC.

The European Union on scale up to a Digital Single Market has put an end to the
practice of "geoblocking", consisting of detecting through the IP and blocking a
consumer from another country that accesses the web to acquire the products at a
cheaper price or in better conditions and redirecting him to the web of the country of
origin.
The effect of the new European regulation, however, will have different impacts
according to the type of good or service that is commercialized. In the case of
physical goods, although the regulation establishes that they can be purchased in any
country, to the extent that delivery costs have not been subject to regulation, deliveries
may be limited to a specific territory or establish delivery costs in another country
comparable to the acquisition costs in the country of origin
If it is a matter of providing services, it may be contracted under the same conditions
as in other countries. For example, if a country has a cloud service of greater capacity
at a lower cost, you can go to it in the same conditions and costs as local consumers,
even benefiting from local offers, without being forced to contract the own national
service with lower capacity and at a higher cost. The same for the purchase of tickets,
or any other digital service
The regulation does not include those services subject to national laws such as
derivatives of intellectual property rights: copyright in books, videogames, music and
software, nor those subject to special laws such as transport, (airline tickets, train, bus,
etc.), and financial products.

